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Methodology

We have collected data from 30 June to 7 Aug 2014 using the following queries in addition to the
official accounts of the show on Facebook & Twitter

Queries & Accounts

* Facebook Query
“yll uilyd jal)”

* Facebook Account
http://facebook.com/ramezqershalbahr

¢ Twitter Query
“#pnll aiiyd jely”

* Twitter Account

http://twitter.com/gershalbahr

Analysis Tools

25trends SMART V4 was the only tool used to generate this report, starting from data gathering to
analysis, charts, spam exclusion, sentiment, growth tracking and all other sections

More about SMART here http://25trends.me/business/smart/

== Trends
M-RT
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http://twitter.com/qershalbahr
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Summary Data

1,123,332 Conversations

510,646 Conversations

5,837,844 Likes

6,334,897
Engagements

198,045 Shares

290,520 Comments

+ 8488 Facebook Wall Posts
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Volume

The volume of tweets, comments and user posts around the show across the month of Ramadan
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Positivity
Positive sentiment percentage in user conversations across the month of Ramadan

Profiles performance across time (Positivity)
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Negative sentiment percentage in user conversations across the month of Ramadan
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Social Accounts Growth

cial social accounts across the month of Ramadan

Growth rate of the o

Facebook Likes

Profiles performance across time (Facebook Page Likes)
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Facebook New Likes

Profiles performance across time (Facebook New Page Likes)
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All Accounts: 1,885,952 Talking abour 5 Performance across time (Facebook Talking about)
Time: 08 Jul 2014

2,000k

1,750k

1,500k

1,000k

Facebook Talking about

500k

250k

25Trends www.25trends.me




Twitter Followers

Profiles performance across time (Twitter Followers Count)
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Twitter New Followers

Profiles performance across time (Twitter New Followers)
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Channels

The distribution of social channels of which data came from

Facebook: 40.02 %

Twitter: 59.98 %

25trends.me

Sentiment on Facebook
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+:33.05%

-:10.35%
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Sentiment on Twitter

+:36.12 %

N: 47.02 %

-:16.86 %

25trends.me
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Top Topics
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Twitter Locations

Locations of twitter users based on the location section in their profile
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Gender

Male: 24.70%

Unknown:53.42%

Female: 21.88%
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Most Buzzing Post
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& Analyze = Show comments %, Open post (@ v Details I [EINd 1.89% Negative - 17.51% Poslitive
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Like - Comment - Share

5 98,898 people like this. Top Comments ~

& 2,523 shares
https://www.facebook.com/795391520494517/posts/817044828329186
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https://www.facebook.com/795391520494517/posts/817044828329186

Answering the Post Question

Using the “word-frequency” option in the tool, we were able to know the most chosen answers to
the posted question

Word frequency

ool b ale aols 173 e Vol _ qoms guy vl Jaue pIS osl> 123456 Ul oSl 5 o5 ga wle axl> JS sl> o o8 2=J54).oi)p.g_£55531

SOO® oaol> oSl 123456 J8o 1/5 Junw kolo T L o8 st 1.3 B all go ulee| gaosul by Lumial uo lo 50 (&=l dod bylJl 508 Vg all 1 o asly oSl cal d als
o whnd i alasall auib eni€s el JE] il gabeald ad sl gloy YeSISeS d38 wpl 15 OleS Lam g b b grisls ale @ dily JSH Gins o Ses g GG
w g0 ol agppppppppps B S5 13 spl> clipf clalejs wlhlws B gl o) ams Lo W2/3/4/5/6 il JsWT aodl ol aslellh Y pomesns AV au 391 Jssl aslar Ss guime 1.3.5
lpls ga 1.8l oo (ol U Juoll aim 135 1735 16 ool seill ol a 1S pdal (o)l wSsl deles ramez 2US amlear guiy € pise sl peass S cwaS 8 JIKoVl VoS lacl et dels
Jie eedl VI ool @l aabedall 31 7 o sty jse dam 0 o wmdll af poogesk ol kb ss 123 oo kIS y and Jsb L 1736 Lal

Most Positive Post

H_&‘J_uﬁ_,s_ﬁ_ule U9 sel, shared MBC ,as's photo.

-2 3 + - N ERM:INN:IFy Shares: 47 - Likes: 39,154 - Comments: 2,680
@ Analyze = Show comments %, Open post () v Details 4.97% Negative - 81.32% Posltive

}Olj 2=ead| Jupd el shared ,as MBC's photo.
Gl July 25 at 9:14pm -

MBC yas

wassdyill aSlo L] go 8,550l 59 Laumpiile Lys b wslll5| | a0 MBC

Like - Comment - Share

15 41,945 people like this. Top Comments ~

https://www.facebook.com/795391520494517/posts/825245557509113
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https://www.facebook.com/795391520494517/posts/825245557509113

Most Negative Posts
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& Analyze = Show comments S Openpost () v Details [ETEFEA 38.36% Negative - 29.95% Positive
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+ - N EREN:TF+] shares: 1,061 - Likes: 23,882 - Comments: 1,170
@ Analyze = Show comments % Openpost (O v Details [ZXTCETTd 31.61% Negative - 30.58% Posltive

https://www.facebook.com/795391520494517/posts/825879614112374
https://www.facebook.com/795391520494517/posts/809160442450958

Top Engaging Twitter Influencers

Twitter Handles \

* elwatannews s Radio Sawa £ -2 Follow

* radiosawa o :

+ khaledsafi Hirg peils sl el ‘_Ju-w el =
e hadeeeln rfa.ar :,rtmj arbne.ws/108kyiN (a yall
« waleedalfarraj T o

* almasryalyoum

* foogalsada

* ahlam_alshamsi

* mbcltweets ”ﬂ Abiam - s e

* olaalfares Ahlam_Alsha

e kharabeesh apsiall): i Limsemal g icsently vmmsas i PEs el
* shorouk_news ol w8 el ge pbias, 9 aiw JS Jie
e layalina i aleill ,uiSIl e camy gl el
* ghazayel SRS SSAREHees & Eavots G

* cnnarabic

* mostapharaad
* cozmosam

* abbaszahri

* rtarabic

* bar7k

*  mutfaell

* filfan

* dostornews 7

e aleqtisadiah 40 834 BdNEEAN

25Trends www.25trends.me



https://www.facebook.com/795391520494517/posts/809160442450958
https://www.facebook.com/795391520494517/posts/825879614112374
https://twitter.com/radiosawa/statuses/485396287026921472
https://twitter.com/ahlam_alshamsi/statuses/484487010258653184
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https://twitter.com/olaalfares/statuses/483370785310916608
https://twitter.com/khaledsafi/statuses/486331252614893568

About 25trends

Established in 2011 & inspired by the Egyptian Revolution, 25trends
provides the first fully-automated Arabic Social Media Analytics Services
for Brands, Research Entities, Companies and Individuals in the Arab

region

We believe in the VALUE of data on Social Media, and our goal is to
expose this value and to give our clients the right tools to KNOW MORE
about their audience interests, trends, and feedback

http://25trends.me

Business Service
http://business.25trends.me

E E T r e n d S Public services
http://facebook.25trends.me

http://voutube.25trends.me
http://twitter.25trends.me

7& Ardore é(A'JLJ J&MIDJ% http://instagram.25trends.me

http://googleplus.25trends.me

Reports
http://25trends.me/reports
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